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PusLisHED By
American Pharmacists Association

o Traci Peppers Brian Vishnupad
2215 Cons.tltutlon Ave., Elsevier Elsevier
NW, Washington, DC 20037 360 Park Avenue South 360 Park Avenue South

Tel. (800) 237-2742 - Fax (202) 628-5425
www.pharmacist.com

New York, NY 10010

Tel. (212) 633-3129

Fax (212) 633-3820

E-mail: b.vishnupad@elsevier.com

New York, NY 10010

Tel. (212) 633-3766

Fax (212) 633-3820

E-mail: t.peppers@elsevier.com

Classified  Black-and-White Rates: 1x 3x 6x 12x Color Rates:
Advertising Full Page: $3,925 $3,905 $3,695 $3,585 Chargepercolorperpageorfraction(basedon
Rates 4-color process printing). In addition to
1/2 Page: 2,325 2,170 2,100 1,980 black-and-white earned rate:
1/4 Page: 1,375 1,340 1,185 1,075 2 color 10% of space « 4 color 15% of space
1/8 Page: 825 805 725 585

Composition:

- Full page: $150

- Half page: $125

- Quarter page: $95

ColumnInch 3.25x 1.50 380

EarnedRates:Earnedratesare based ontotalnumberofinsertionsinacalendaryear.Insertions of parentcompaniesand
subsidiaries are combined to determine earned rate.

AgencyCommission/Terms:15%onspaceonlytorecognizedagencies,contingentonpaymentwithin30daysofinvoicedate.

Closing Dates  Space and Materials Closing Dates

Month Space & Material Month Space & Material
and Gene.ral January December 10 & 15 July June 10&15
Information February January 10&15 August July 10& 15
March February 10&15 September August  10& 15
April March  10& 15 October September10 & 15
May April 10&15 November October 10&15
June May 10&15 December November 10 & 15

Established: 1995.

AcceptanceofAdvertising:Foracceptance,advertisingmustbeconsistentwiththe publisher'spolicyof servicetothe pharmacy
community.

Frequency: Monthly.

PharmacyTodayisthemonthlymedicationtherapymanagement(MTM)magazineofthe AmericanPharmacistsAssociation;
offeringreadersprofilesofpracticesthatemployuniqueMTMtechniquestoeffectivelyservetheirpatients.Readerscanuse
theseprofilesasmodelstodevelopandimprovetheirownMTMpractice,increase patientadherenceandbuild patientloyalty.
Additional regular features include:

Editorial

Other articles include:

* MTM Tip of the Month - Practical
information for today’s practitioners

= Continuing Education - The
opportunity to earn a minimum of
two credits each month

= Product Showcase — New approvals
of selected Rx and OTC items

+ Indepth coverage of newly
approved chemical entities

* ISMP Error Alert — The recognition
and avoidance of potential drug
problems

= OTCs Today - Practical information
when you're in the OTC aisles with
your patients

» Counseling Corner - Tips for
educating your patients about their
acute or chronic conditions and
treatment options.

» Integrative and Alternative
Therapies - Evidence based articles
that support or reject specific
therapies.

» On the Docket — The intricacies of
laws affecting the practice of
pharmacy

= Washington Insider — Highlights of
government measures that can
affect your practice

* On Your Behalf - Details of APhA’s
policy and advocacy initiatives to

enhance andimprove the profession
of pharmacy in all practice settings
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day

Community
Independent

Chain

Supermarket

Mail Service
HMO/Managed Care
Physician Based
Total Community

Circulation

Health System
Hospital

Clinic

Federal

Consultant
Home/LTC

Nuclear

Total Health System

Total Community & Health System

Other

Pharmacists not elsewhere classified
Students & Academia

Industry

Association/Regulator

Total Other

25,700
59,070
2,134
2,362
612

51
89,929

31,463
869
1,039
836
678
258
35,143

125,072

7,325
8,051
904
173
16,453

TOTAL CIRCULATION 141,525

Source: Circulation as of January 2009

Bonus Distribution: September

General
Information

APhA Annual Meeting & Exposition
April 3-6, 2009 - San Antonio, TX

Exposition

October

NCPA Annual Convention & Trade

November
ASHP Mid-Year Clinical Meeting
December 6-10 - Las Vegas, NV

October17-21,2009-New Orleans, LA

July Joint Forces Pharmacy Seminar

NACDS Pharmacy & Technology
August 8-12, 2009 - Boston, MA

Mechanical  Sizes Width x Height
Requirements
Full page 6°/4" x 9'/a"
'/> page vertical 34" x 9'/a"
'/2page horizontal 6%/4" x 4°/s"
'/ page vertical 34" x 4'/)"
'/s page horizontal 3'/4" x 2'/s"
Column Inch 34" x 1'/s"

Trim Size: Trim size of publication is 7%/2" x 10'/,"
Bleeds: Keep essential materials 5" from all sides.
Paper Stock: 45# coated.

Type of Binding: Saddle stitch.

Space contracts, insertion orders, and
reproduction materials to:
Pharmacy Today

APhA c/o Elsevier, Inc.

360 Park Ave South

New York, NY 10010

L

October 25-29, 2009 - Reno, NV

Reproduction Requirements:
Adscanbesentelectronicallyinapdffileformat(blackplate
only); 133 Ipi or 2,540 dpi. Files can be sent via AASEND to
account PAPVF or e-mailed to t.peppers@elsevier.com.

Typesetting and Design:
Alltypesettingandgraphicdesignrequiredbypublisherwillbe
charged to advertiser.

Disposition of Materials:
Materialswillbe heldforoneyearfromdateoflastinsertion.

Publisher’s Liability:
Publishershallnotbeliableforanyfailuretoprint, publish,or
circulatealloranyportionofanyissueinwhichanadvertise-
mentacceptedbypublisheriscontainedifsuchfailureisdue
to acts of God, strikes, or other circumstances beyond the
publisher’s control.

Indemnification of Publisher:
Inconsiderationofpublicationofanadvertisement, theadver-
tiserandtheagency,jointlyorseparately, willindemnifyand
holdharmlessthepublisher,itsofficers,agents,andemploy-
ees against expenses (including

legal fees) and losses resulting from the publication of the
contentsoftheadvertisement, withoutlimitation,claimsor
suitsforlibel,violationofrightsof privacy,copyrightinfringe-
ments, or plagiarism.



