THE GUIDE TO CREDIBILITY

in medical media
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THE HCP LANDSCAPE
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Demands on doctors’ time are only expected Already, less than 1/3 of HCPs spend time in
to increase: it is projected that there will be a direct contact with patients: 1/2 their time is
shortage of up to 121,300 doctors by 2030° spent using EHRs or performing deskwork®
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Doctors of all ages are working fewer hours,
particularly the younger generation®

— LIMITED TIME FOR RESEARCH = HIGH DEMAND FOR TRUSTED RESOURCES —

THE POWER OF PLACEMENT

Research shows that the credibility of a media source has a positive
impact on a brand, message, and purchase intention of an audience.®

ACTIONS TAKEN AFTER VIEWING ADVERTISINGe

90% of HCPs
e Peer-reun.zwed 549 of doctors reported
medical m?dla' initiating use of the product
O° when considering with a patient
9 % medications to :
prescribe
following
diagnosis
% of doctors
VS ngori‘];d having learned
: something new about
68% said : the advertised product
they considered
% infbrmationfr'om
68 a pharmaceutical C 56% of doctors reported
company that they sought out more
representative 64’ information about the
for this purpose.? product on an advertised
brand’s website.

OVER 100 YEARS, AGE IS JUST A NUMBER
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over 90% of HCPs across all age groups
For more information, , | |
visit FollowCredibility.com. rely on credible medical journals for knowledge®

INFORMATION OVERLOAD
AND UNFAMILIAR JOURNALS

In 2020, medical
knowledge is expected
to double every

& 0.2 years or 73 days.f

There has been a rapid increase
in the number of online medical

journals with dubious publication
and privacy practices.2

The Federal Trade Commission (FTC)
warns researchers and readers to
carefully investigate or consider any
journal that they are not familiar with
and to ensure they understand the
journal’s publishing process."

THE INTERSECTION OF TRUST,
CREDIBILITY, AND MEDIA
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