Physician Use of Online
Resources and Social Media

How physicians rely on credible, up-to-date
sources for their information

In October 2019, Elsevier asked 1937
physicians around the world to share
their experiences of using online
resources and social media.

Global focus

How physicians use online
resources and social media

Physicians shared their use of
online resources and social media
in an online survey between
September and October 2019.

1937 -

physicians completed the research

About

707

183

Brazil

409

USA

of the physicians who completed the research were
secondary care clinicians, consultants or specialists

345

Asia Pacific

1000

Europe

Globally, source credibility is the most important factor
in a physician’s choice of resource

Almost all physicians use
online resources
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Most popular online resources amongst physicians
1St Online medical journals are 2nd Google ranked as the second 3rd Clinical reference portals
used by most physicians for most popular online resource came in third place globally
professional purposes globally
77% 63%
/ EMEALA EMEALA
% 70%
< i / e

‘ 86%

APAC

‘ 70%

Globally

—  82%

USA

Most physicians use other resources too...
About two-thirds of physicians globally use medical apps
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Medical societies websites are also
popular among physicians globally
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Social Media

67/%

of APAC physicians are likely to
consider social media to be
beneficial for their career.

This is highest in China and India at

75%

and lowest in EMEALA:

49%

and USA:

39%

Percentage of physicians that:

Are concerned about information
security on social media
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Why physicians use social media

Staying up to date
about conferences

Staying up to date
with medical news
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Prefer to keep their personal and
professional activity seperate

65%
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Who physicians follow

43% Medical Societies or Institutions

43% Colleagues

26% Healthcare institutions

22% Key Opinion Leaders or experts in the field
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