Pharma & Life Sciences Solutions | Physicians Research

We surveyed 1,307 physicians between
October 2023 and January 2024

TUNE IN & TREAT to understand how they use online
resources and social media platforms
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Physicians are busier than ever

Number of patients physicians see on an average day
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V¢ | Multimedia content is helping
‘ them stay up to date

Physicians shared how important various content types are
for staying informed about new medical developments.

Most popular types of multimedia content among physicians

St o

Education-based videos or Medical webinars Medical
instructional videos & webcasts podcasts

Percentage of physicians that access this content weekly

‘ Lectures lead the way

Physicians are most likely to watch lectures
and conference presentations
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When and why do physicians
watch videos?

Convenience is physicians'
main reason for watching videos

Few physicians watch video content 48% It is more convenient than attending a conference
during their working day, preferring

46% The videos are quick to watch

‘ 2 3 45% The content is interesting and engaging

45% It is easy to watch on my mobile device
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Lack of time is the biggest obstacle
preventing physicians from accessing
multimedia content
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Lack the time

Contact your sales representative to learn more
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