Website & Email

Banner Specifications

o 1%

ELSEVIER

JBS (HEALTH ADVANCE JOURNAL SITES) WEBSITE

Expandable Expandable

Position Ad Size (pixels) (pixels) Direction
Top Leaderboard 728 X 90 728 X 315 Down
Top Mobile Leaderboard 300 x 50 or 320 x 50 NA NA
Side MPUA 300 X 250 600 X 250 Left
Side Skyscraper 160 x 600 or 300 x 600 320 x 600 Left
On page load Prestitial* 300 X 250 or 480 x 640 NA NA
Formats jpeg, png, gif, HTML5', 3rd party tags [ oo
Tracking pixels Yes i = =
Max file size 200 KB

Max Animation (time/loops) 15 seconds/ 3 loops %
Prestitial frequency 1 impression/6hrs/user

*Supply iIFRAME tags for scrolling elements in ad; HTMLs must be
provided as a 3rd party tag for prestitial banners.

TExcluding personally identifiable information (PII).

AMPU Banners will not be available on article pages in 2025 resulting in
reduced inventory.

JBS (Health Advance Journal sites) Banner Specifications | Last updated August 13, 2024



Banner Specifications (cont'd)
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ELSEVIER

JBS (HEALTH ADVANCE JOURNAL SITES) eTOC EMAIL

Position Ad Size (pixels)
Top Leaderboard 728 X 90
Middle MPU 300 X 250

MPU banners, positions 1,2,3, are stacked vertically

Formats jpeg, png, gif, (static image only)
Tracking pixels No
Max file size 200 KB

Animation and expandable banners unavailable

JBS (HEALTH ADVANCE JOURNAL SITES) AIP EMAIL

Position Ad Size (pixels)
Top Leaderboard 728 X 90

Side Skyscraper 160 x 600

Middle MPU 300 X 250
Formats jpeg, png, gif, (static image only)
Tracking pixels No
Max file size 200 KB

Animation and expandable banners unavailable

JBS (Health Advance Journal sites) Banner Specifications | Last updated August 13, 2024



LANCET WEBSITES

THE LANCET

Expandable
Position Ad Size (pixels) Direction
Top Leaderboard 728 X 90 Down
Top Mobile Leaderboard 300 x 50 or 320 x 50 NA
Side MPU 300 X 250 Left
Side Skyscraper 160 X 600 or 300 X 600 Left
On page load Prestitial* 300 X 250 or 480 x 640 NA
Formats jpeg, png, gif, HTML5', 3rd party tags | oo |
Tracking pixels Yes .
Max file size 200 KB
Max Animation (time/loops) 15 seconds/ 3 loops

Prestitial frequency

1 impression/6hrs/user

*Supply iIFRAME tags for scrolling elements in ad; HTMLs must be
provided as a 3rd party tag for prestitial banners.

TExcluding personally identifiable information (PII).

Lancet Banner Specifications | Last updated August 13, 2024




Banner Specifications (cont'd)

Brand Creative
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ELSEVIER

LANCET (ALL TITLES) eTOC EMAIL

Position Ad Size (pixels)

Top Leaderboard 728 X 90

Formats jpeg, png, gif, (static image only)
Tracking pixels No
Max file size 200 KB

Animation and expandable banners unavailable

Lancet Banner Specifications | Last updated August 13, 2024



LSEVIER

CELL WEBSITE

Position Ad name Size (pixels)

Top Leaderboard 728 x 90

Top Mobile Leaderboard 300 X 50 O 320 X 50
Middle MPUA 300 X 250 or 336 x 280
Bottom Leaderboard 728 x 90
Center, on page load Prestitial* 300 X 250 or 480 x 640
Formats jpeg, png, gif, HTMLs', 3rd party tags

Tracking pixels Yes

Max file size 200 KB

Max Animation (time/loops) 15 seconds/ 3 loops

Prestitial frequency 1 impression/6hrs/user

*Supply iFRAME tags for scrolling elements in ad; HTMLs must be
provided as a 3rd party tag for prestitial banners. swows  ssvmieco

TExcluding personally identifiable information (PII). _

AMPU Banners will not be available on article pages in 2025 resulting in
reduced inventory.

CellPress Banner Specifications | Last updated August 13, 2024



Banner Specifications (cont'd)
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Position Ad Size (pixels)

Top Leaderboard 728 X 90

Middle MPU 336 x 280
Formats jpeg, png, gif, (static image only)
Tracking pixels No
Max file size 200KB

Animation and expandable banners unavailable

CELL eTOC EMAIL

Position Ad Size (pixels)
Top Leaderboard 728x90
Middle MPUA 336 x 280 or 300 X 250

Formats jpeg, png, gif, (static image only)
Tracking pixels No
Max file size 200KB

Animation and expandable banners unavailable

ELSEVIER CellPress Banner Specifications | Last updated August 13, 2024



ELSEVIER

PRACTICE UPDATE WEBSITE

¢ Practice

UPDATE

Expandable Expandable
Position Ad Size (pixels) (pixels) Direction
Top Leaderboard 728 X 90 728 x 315 Down
Top Mobile Leaderboard 300 X 50 Or 320 X 50 NA NA
Side MPU 300 X 250 600 X 250 Left
Side Skyscraper 160 x 600 or 300 X 600 600 x 600 Left
On page load Prestitial* 300 X 250 NA NA
Formats jpeg, png, gif, HTMLs5', 3rd party tags opsin
Tracking pixels Yes
Max file size 200 KB

Max Animation (time/loops)

15 seconds/ 3 loops

Prestitial frequency

1 impression/6hrs/user

*Supply iIFRAME tags for scrolling elements in ad; HTMLs must be
provided as a 3rd party tag for prestitial banners.

TExcluding personally identifiable information (PII).

PracticeUpdate Banner Specifications | Last updated August 13, 2024



Banner Specifications (cont'd Practice

UPDATE

ELSEVIER

PRACTICE UPDATE EMAILS

09:41

{ All Inboxes 7y N

° Elsevier Inc:
To: Recient rame. >

‘This Week in Brain Cancer

Week in Review G Practice
Brain Cancer

advertssment

Creative

Single-Arm, Open-Label Phase 2 Trial of Pembrolizum-
ab in Patients With Leptomeningeal Carcinomatosis
20200n22

Locoregionally Administered B7-H3-Targeted CAR T
Cells for Treatment of Atypical Teratoid/Rhabdoid Tu-
mors

200028

Identification of Risk Factors for Central Nervous Sys-
tem Metastasis in Patients With Breast Cancer With
Neurologic Symptoms

2020 4un 24

Response Assessment i Diffuse Intrinsic Pontine
Glioma: Recommendations From the Response As-

sessment in Pediatric Neuro-Oncology (RAPNO) Work-

ing Group.
20204un23

Commentary by Patrick Wen MD

g8 K\
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Daily Digest - Oncology

Daily Digest G Ppractice
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This Week in Cardiology

EXpen InSig t ractice
Cardiology GPrshse

Highlights from COVID-19

Management of Acute Ischemic Stroke in Patients With
coviD-19
It Siroke; 2020 May 03; EPub Anoad o Prit; Al Qurosh,F AbctAlah,
F Asanan, ot al

cov19

Acute-Onset Smell and Taste Disorders in COVID-19

Avead o P
Chico-Garca,J Martinez Poes, ot sl

covio19

Fact ted With Surgical y

tions Among Patients With and Without COVID-19 in ftaly
JAMA Surg; 2020 Jun 12; EPUb Ahead o Pt F Doglieto, M Vezzol,
Ghaza, et
coviD19

Anti-FXa in COVID-19
Am 3 RospicCrtCaro Mod; 2020 Jun 08; EPub Ahead ofPrin; T Dutt, D

g8 K

09:41 =@
£ AllInboxes AN
° Elsevie, Inc:
To: Rcipent rame >
Topic Collection

Brand Cr

Topic Collection
Top 10 Clinical Cardiology
articles this month from
JACC

View Articles

Pharmacogenomic Testing to Select
Antiplatelet Therapy

Matthew J. Price, Dominick J. Angiolillo
Volume 71, Issue 17, May 2018

Pharmacogenomic Approach to Selecting
Antiplatelet Therapy in Patients With
Acute Coronary Syndromes: The
PHARMCLO Trial

8 K|

Newsletter

Position

Daily Digest

Expert Insight

Topl0

Size (pixels)

Top
Side

Leaderboard

728 X 90

300 X 250

Formats

jpeg, png, gif, (static image only)

Tracking pixels

Yes*

Max file size

200KB

Animation and expandable banners unavailable

*Only one tracking pixel per newsletter. Tracking pixel is not
available on conference newsletters.

PracticeUpdate Banner Specifications

| Last updated August 13, 2024

09:41

< AllInboxes A

° Elsever, Inc
To: Recipient rame >

ASCO 2020: MBC Interviews With Our Experts

ASCO
Oncology

Conference Coverage

/| EXPERT OPINION

ASCO: How | Wil Change My Practice for My Breast
Cancer Patients
Intoview; 2020 Jun 21

Itorview with Jefirey Kishner MD, FACP, FASCO
(%) ASCO: Comprehensive Breast Cancer Risk Assoss-

ment for CHEK2 Mutation Cariers.
Intevien; 2020 Jun 17

Interview with Chandrika Kurpad MS, LCGG
() Early Local Therapy vs Systemic Therapy Alone for

De Novo Stage IV Breast Cancer
Inteviow: 2020 Jun 05

Interview with Benjamin Anderson MD, FACS

g K\

Conference Newsletter*
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@ Prastice

In-Content

M« 140 max character
headline

- 350 max character body

- Optional thumbnail and

S
‘)<2,°" In-Feed

impression tracker

|+ 140 max character
headline

- Optional thumbnail and

¥
AR,

impression tracker

PRACTICE UPDATE NATIVE ADVERTISING

Impression
Ad tracker Thumbnail Message copy Position
) 140 max character Placed in the Editor's Picks live
In-Feed Yes Yes (optional) )
headline feed
140 max character Placed on article pages within
In-Content  Yes Yes (optional)  headline 350 max high value, expert curated
character body content
Formats jpeg, png, gif, (static image only)
Tracking pixels No
Max file size 200 KB

Animation and expandable banners unavailable

*|AB Standards: https://www.iab.com/insights/iab-native-advertising-playbook-2-o/

Y L5
ELSEVIER PracticeUpdate Banner Specifications | Last updated August 13, 2024
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Banner Specifications (cont'd)
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@ Prastice

PRACTICE UPDATE NATIVE ADVERTISING (CONT'D)

Native advertising provides sponsors with the opportunity to promote their brand to a defined
target audience in a very relevant and contextual manner. By sharing similar design elements, and
content that aligns contextually to the site, native advertisements drive additional, uninterrupted
engagement with your messaging.

In-Feed/In-Content Native Ads fit in to match both the layout (arrangement of elements) and design
(font, color scheme) of the surrounding content, and include disclosure language or other visual
cues to let the consumer know that these are paid advertisements and not organic publisher or
platform content.

In-Feed Native Ads In-Content Native Ads

In-Feed Native Ads are placed in content feeds In-Content Native Ads are ads placed on

and mimic the surrounding site design and content pages and they mimic the design and
aesthetics. As consumers scroll the listing of aesthetics of the surrounding editorial content
article summaries, editorial is mixed with native experience.

ad units providing an uninterrupted flow.

o Native Ad Name. Name your native ad for easier identification in the future

o Headline. Create an attention grabbing message! Users will be sent to the URL you supply. The
headline is limited to 140 characters and is subject to approval.

o Click URL. Available for both In-Feed and In-Content native ads. When an end user clicks on the
headline, they will be sent to the Click URL you have provided. Entries must be valid URLs.

o Thumbnail. Athumbnail image can optionally be included in your native ad display. Thumbnails
must be images (jpg/gif/png), and must be smaller than 200 kb.

o Sponsor Name. The name of the advertiser providing the ad. The Sponsor Name will appear in
the native ad.

o Message. Additional copy for the ad. The message will only be displayed for In-Content ads; it will
not be used for In-Feed Ads. The message is limited to 350 characters and is subject to approval.

o Impression Tracker. In addition to the Elsevier provided impression metrics, you can include an
optional Impression Tracker (typically javascript or image pixels) that track impressions back to a
3rd party adserver.

o Contact E-mail. In the event there is a problem with your native ad, please provide a contact
e-mail address so we can work with you to resolve the issue.

PracticeUpdate Banner Specifications | Last updated August 13, 2024
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Banner Specifications Notes

Our websites are responsive, and the

appropriate ad will show based on the

user's screen size.

Please note

Assets must be submitted to your account rep.
Elsevier uses Google Ad Manager to traffic all files.

Any error messages when uploading files will be
reported back to the advertiser and is the advertiser’s

responsibility to troubleshoot. Elsevier can not edit any
files.

All advertisements are subject to publisher approval.
(Click through URL required.) Non-English ads must
accompany an English translation for approval.

Assets must be submitted 7 days prior to run date in
order for the ad to start on time.

Multiple assets must correlate with a placement on the
Elsevier insertion order with instructions as to where
to run assets. No assumptions will be made. Unclear
instructions may lead to late start date. Please provide a
contact email address for creative questions.

“Pick ups” will not be assumed unless instructed by the
advertiser specifically.

Any requirements for what is considered a ‘billable
impression’ ie, viewability, NHT, etc. must be submitted
at the time of contract agreement.

ELSEVIER

Banner Specifications Notes |

Tracking

We do accept click trackers within click URLs

Crossix is accepted however, files must be combined/
wrapped with 3rd party tags and ready to traffic. We do
not target based on Audience information and can not
optimize your campaign based on findings.

Doubleverify is accepted

Elsevier does not implement block lists or
inclusion lists.

File formats

HTMLs is accepted, however files must be complete
and ready to traffic. No edits will be made upon receipt
of files. 1tMB Max.

Static images—jpeg, png or gif only—(non animated).
200KB Max. Click through required.
3rd party tags are accepted, however they must be

complete and ready to traffic. No edits will be made
upon receipt of files. Elsevier can not edit any files.

Flash is not accepted.

Animation in the form of any of the above is accepted,
we do not accept video files.

Cookie information

Elsevier does not offer or support third party cookies
for HCP level data or retargeting. As a result, cookies
are not used in digital campaigns. All Elsevier sites
will utilize Onetrust to manage all cookie settings.
Targeting cookies are not allowed by default, but end
users can choose to opt-in. https://www.elsevier.com/

legal/cookienotice

We do not collect Pll or target based on Audience
information.

Last updated August 13, 2024



